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Eggcellent reach: Happy Egg Company harnesses 

the power of the internet's most famous egg 
October 04, 2019 by Laura Entis 

The bran� partnend with the enfl■encer ta reach U.S. cenS111ers. 

Campaign: Happy Egg's partnership with @World_Record_Egg 

Company: The Happy Egg Company 

Agency partner: Hunter (social media, creative strategy) 

Duration: June - August 2019 

The Happy Egg Company, a free-range egg brand, partnered with the world's most famous 

Instagram eggfluencer on a series of sponsored posts and stories to reach U.S. consumers. 

Strategy 

In January, a simple picture of an egg cracked the code to become the most-liked post on 

Instagram. The image was posted by Egg Gang (@world_record_egg). 

Hunter, Happy Egg's PR firm, recognized the moment for what it was: an opportunity to 

integrate the company, which was looking to increase its profile in the U.S., into the country's 

cultural fabric. 

"We started ideating as soon as the conversation [around the egg) started," said Hunter SVP 

Dena Martini Toms. 



 

 
 

 
 
 



 

 
 

 
 
 
 

 




